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Brand Story

We pioneer
the modern
design rooting
In traditional

culture.
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VEGA develops modern design based on Chinese traditional culture. By using
the philosophy of har- monious coexistence of sustainable development, we
solve existing problems while creating new needs and pay more attention
to the authenticity of human nature while leading future development.
Combining art and design can enrich our experience, bring commercial value
to customers, meet higher spiritual pursuits, and make the modern design
suitable for current life. We insist on thinking, inclusiveness, and flexibility,
constantly review the design process, and adjust and change methods and
ideas. From beginning to end, attention to detail maximizes the commercial

value of the project.
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What is the essence of modern design? VEGA perceives modern

3

design should deal with the current issues and guide people
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to the future life. As the founders of VEGA, we are creating
designs that are not merely confined in stereotypes from the

- S 2 " past, are making progress consistently in ameliorating our

R discreetly with the utmost innovation and efforts, are also

| 5ting, on putting forward new ideas for future with our vivid
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Believes that Design Is
Commercial
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Our Worldview
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Our Values -
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store the vitality of

life and get people back to human nature. Call those the

ways that make us a person not social machine.
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What kind of enterprise
we aim to become ?
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Oversupply of
commercial space
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that the supply of commercial facilities
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space per capita refers to the phenomenon
compared to the population. This means

where the total commercial building area
in a region is disproportionately high

per capita. An overabundance of commercial
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1. Product innovation: Continuously launching

new products or services to enhance the

rentiation of products,
: attenti'o-l rough

nding market s-'pace,

establishing the uniqueness and characteristics

of____t__he brand, strengthening brand image and

4

3. Customer experience: Focus on enhancing
customer experience, improving service
quality, and customer satisfaction. By providing
personalized services and customized products,
enhancing customer loyalty, and reducing the

impact of homogenized competition.

Star To Shine

4. Differentiated marketing: Through

__differentiated market positioning and marketing

tegies, highlighting the characteristics and
i .ftages of products or services, attracting
target customer groups, and achieving market

differentiation competition.

: try collaboration: Strengthening

enterprises in the industry, promoting the

industry's common development and innovation.

..6. Enhancing brand competitiveness:

Strengthening the construction of core brand
competitiveness, improving production
efficiency and product quality, enhancing
research and development capabilities and
innovation capabilities, and enhancing market

competitiveness.

uolnjeziusbowoH
1e12J3WwWo0’) SnoLIdS

Version . O1
2024

Space And
Branding Design



SRR ER-EEENE’ CRESSESTIEY 2w
REEEEEY FAREXER RREdSE DEXI
GAEEE RErFEESOTERREHNE"

KR ..1.....1
o‘..ﬂMrJ..._}m. ¢ ...V,
LS

\ 4

(]
£
i o
n

o
-

-

]
e
n




VEGA

9NjeA bullaAodsIq

@

o I S EI R

F EZBFR IFAEFRI-RET FFE>

—\—\éjg .

HPEEHBEE oA AGRIEBRI oI oo

Brand Story

Blindly renovating old projects is not advisable.
It needs to analyze geographical location, urban
characteristics, population composition, historical
and cultural conditions, overall planning and

exploring value from multiple levels.
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i The commercial value should be combined with historical culture, closely linked

== to modern life, and aggregate various formats to create distinctive commercial

'_.7,' compound spaces. Through definite planning and positioning, target user groups,

create destination businesses, connect different business formats, and form a
complementary business atmosphere and unified cultural output, enriching life

while extending stay time, increasing consumption scenarios, and enhancing

commercial value.
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Respect the cultural characteristics

of different blocks, explore

historical heritage, and connect

and interact with artistic and

cultural content. While meeting the

diverse consumption scenarios in

contemporary life, we aim to create

varied and culturally valuable

content and experiences.
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We are in a rapidly developing era. The tight

Brand Story

AN

rhythm makes our emotional value gradually
overlooked. With material saturation,
contemporary young people are beginning

to return more to their longing for life. An

M.

emotional value output.
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ﬁl excellent commercial space is a space for
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Star To Shine

In the era of increment, we seem to have no time to stop

and observe life. In the era of stock, it becomes particularly i

critical to explore the essence of life through sedimentation.
What drives our lives beneath surface needs? The answer
is often not in the direction guided by the question.
Understanding the users corresponding to different

businesses is crucial.
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Brand Story

Young people are always a group that commercial spaces cannot ignore.
Contemporary young people are the homo novus who grow up online,
and offline experiential consumption can stimulate their curiosity. They

consume goods, but in reality, they are pursuing the life they desire.

Star To Shine
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We are living in an
atmosphere. People like
social attributes with
filters. Like-minded people
walking together, sitting
together, it's like dreaming.
An excellent commercial

space is a daydream for

a group of people, and
our planning, design,
management, and operation
are the dreamers of this

Inception Space.
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Brand Story

With economic development and
technological progress, various
economic situations emerge.
Whether a large-scale business or an
independent individual economy, the
fast-paced business model makes it

difficulty to control and manage the

whole. Establishing and promoting

healthy values is very important, and
it is particularly essential to spread
healthy values through superb business

practices.
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ﬁ Having healthy values also requires having a
ﬁ healthy body. There is nothing more precious
E‘é than life. A good business should increase
its value in economy, culture, and emotions,
adding vitality to the city. It should provide
good value guidance for citizens also. With
distinctive planning directions, it should
combine excellent design with multi-industry
operation and management to create a

healthy lifestyle.



1. Product innovation: Continuously launching new products
or services to enhance the uniqueness and differentiation of
products, attracting consumers’ attention. Through innovation,
expanding market space, and reducing the degree of

homogenized competition.

2. Brand building: Through brand building, establishing the
uniqueness and characteristics of the brand, strengthening
brand image and values. Consumers have a sense of
identification with the brand, which can reduce the pressure of

homogenized competition.

3. Customer experience: Focus on enhancing customer
experience, improving service quality, and customer
satisfaction. By providing personalized services and customized
products, enhancing customer loyalty, and reducing the impact

of homogenized competition.

4. Differentiated marketing: Through differentiated market
positioning and marketing strategies, highlighting the
characteristics and advantages of products or services,
attracting target customer groups, and achieving market

differentiation competition.
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5. Industry collaboration: Strengthening cooperation and communication
among enterprises in the industry, promoting the industry’'s common
development and innovation. Establishing industry collaboration
mechanisms to jointly address homogenized competition and promote

industry development.

6. Enhancing brand competitiveness: Strengthening the construction of
core brand competitiveness, improving production efficiency and product
quality, enhancing research and development capabilities and innovation

capabilities, and enhancing market competitiveness.
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s. Rich culture brings diversified

ilife and regard good character as a
( absorbing the nutrition of traditional
x _—Q- Phy o _hculture |nto modern design, we create a surprising future with

- -

4 3 sen5|b|l|ty and rationality.
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Design is changing people’s life
constantly. The future is full of
imagination. No matter how you have
planned for your future, the future can
always be better than it.

As the client of VEGA, whenever you
bring us to your journey, we are ready

to create the future with you.
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